
Boost sales with successful

Email Marketing
with WeiXin

- Assistant Manager of Digital Marketing

- Exabytes Network Sdn Bhd

- Experienced in various Digital Marketing skills such as 

Google, Facebook and Email Marketing 



SOUTHEAST ASIA’S
LARGEST SME CLOUD
SERVICE PROVIDER

120K+ SME Clients

300K+ Domains, 1K+ Servers

Big  Market share Malaysia, 
Singapore, Indonesia.



WHY EMAIL 
MARKETING?

99%
of individual check email daily



WHY EMAIL 
MARKETING?

~$0.03
Cost per click

CPC ~ $1.86

CPC ~ $2.69



WHY EMAIL MARKETING?



WHY EMAIL 
MARKETING?

OWN 
DATABASE



How to create
A successful Email 
Marketing?



1. You need to set your goals first

2. Start building a targeted email list

3. Craft a convincing email content

4. Pick the right email marketing service tool

5. Plan your follow-ups

HOW TO DO A SUCCESSFUL
EMAIL MARKETING?



BUILDING A TARGETED 
EMAIL LIST

What is an Email List?
- An email list is a collection of email 

address that you have received 
through your blog, website or 
other channel.

Why build Email List?
- To enable you to send out targeted 

email campaigns.



COMMON WAYS TO 
BUILD UP EMAIL LIST

● Existing Customers or Leads

● Website

● Blogs

● Popups

● Offline Events

● Social Media



WEBSITE & BLOG OPT IN FORM



WEBSITE & BLOG OPT IN FORM



POPUP EXAMPLES



POPUP EXAMPLES



TIPS TO LET PEOPLE 
SUBSCRIBE 

● Give something

● Have Fun and Engaging

● Landing page with good design 
and load fast



CRAFTING A 
CONVINCING EMAIL 
CONTENT

- Email Subject - contribute to Open Rate

- Email Design - contribute to Click Rate and 

Unsubscribe Rate



EMAIL SUBJECT

- The first impression to your 

subscribers

- Subscribers will decide whether to 

open your email or not



EMAIL SUBJECT GOOD 
PRACTICES

1. Keep it short and sweet.

- “This is your account login details, with your username and passwords together with 
a promocode”

- “Hi Kelvin, here is your account login details”

1. Curiosity & Ask Question

- “3 out of 4 of people are deficient in Vitamin C”
- “3 out of 4 people are deficient in this mineral. Are you?



EMAIL SUBJECT GOOD 
PRACTICES

3.     Personalization

- Use subscribers name in the email subject helps to increase open rate by 41%

- “Here is your account login details”
- “Hi Kelvin, here is your account login details”

4.      Use Numbers

- Use numbers in headlines or title will increase CTR for 206%

- "Join many more of us at this event!"
- "Join more than 750 others at this event!"



WORDS YOU SHOULD 
AVOID IN YOUR EMAIL

- Buy Now

- Act Now

- Apply Now

- Get Started

- Special Promotion

- 100%

- Free

- Free Gift

- Offer Prize

- Bonus

- Click Below

- Do it today

- Order Today

- Unlimited

- What are you 
waiting for?

Manipulative, Needy, Pushy



WORDS YOU SHOULD 
AVOID IN YOUR EMAIL

- Give away

- Guarantee

- Save Big

- Winner

- Get out of debt

- Billion dollars

- Earn cash

- Financial freedom

- Profit

- Reverses aging

- Casino

- Investment

- Loan

- Lottery

- Viagra

Cheap, Far-fetched, Shady



EMAIL DESIGN

- The way you present your content or 

information to your subscribers

- Recommend Drag and Drop email 

builder



EMAIL DESIGN: 
BE SIMPLE

- Simple, straight forward
- Obvious button, easy to take 

action

GOOD



EMAIL DESIGN: 
BE ENGAGING

- Simple, Colorful
- Create Curiosity
- Engaging

GOOD



EMAIL DESIGN: 
VISUAL HIERARCHY

- Follow reading hierarchy
- Improve Click Rate

GOOD



EMAIL DESIGN: 
VISUAL 
HIERARCHY

- All the content are driven to 
the Button.

- Improve Click Rate

GOOD



EMAIL DESIGN:
ANIMATION

- Use animation to showcase 
product features

GOOD



EMAIL DESIGN:
DARK MODE

- Dark Mode compatibility
- In par with current trend

GOOD



EMAIL DESIGN:
TEXT ONLY

- More personalized
- People will think this is 

not a promotional email

GOOD



EMAIL DESIGN:
MESSY DESIGN

- Messy layout
- Overwhelming info

BAD



EMAIL DESIGN:
MESSY DESIGN

- Bad Layout
- Some image does not 

fully loaded
- Send Test Mail before 

send out

BAD



EMAIL DESIGN:
MESSY DESIGN

- Text cannot be seen 
clearly

- Button is not obvious 
enough

BAD



EMAIL DESIGN:
MESSY DESIGN

- The space between text 
are too small

- Too lengthy description 

BAD



EMAIL DESIGN:
MESSY DESIGN

- Too many links within 
the text

BAD



BEST SITES TO LOOK FOR 
EMAIL DESIGN IDEAS

Pinterest.com



BEST SITES TO LOOK FOR 
EMAIL DESIGN IDEAS

Dribbble.com



BEST SITES TO LOOK FOR 
EMAIL DESIGN IDEAS

Google.com



CHOOSE THE RIGHT 
EMAIL MARKETING 
SERVICE TOOL

- Huge Subscribers Capacity

- Drag and Drop design

- Email Automation

- Dedicated IP



Exabytes EBuzzzz 
Email Marketing Tool

- Huge Subscribers Capacity

- Drag and Drop design

- Email Automation

- Dedicated IP

Start From 

S$ 8.25/mo



PLAN YOUR 
FOLLOW UP

- Some times, customers do not 

buy or convert immediately

- Follow up is Key to success

- Use Email Automation



SEGMENT YOUR 
SUBSCRIBERS

- Categorize your subscribers into 

few segments

- Each segments represent 

subscribers with special identity

- Send specific email to specific 

segment only 



Email Automation Planning

1. Deliver your promise
- Deliver your promise when you trying to convince 

them to opt in as a subscribers
- 1 email should be enough

1. Add more Values
- Keep adding more values to customers. Give more 

contents and benefits
- Another 1 to 3 emails

1. Sales Email
- After a series of emails, send your offer again
- 1 email

Email 1: 

Deliver Promise

Email 2:

Add values

Email 3:

Add more values

Email 4:

Sales Email



BEST TIME INTERVAL 
TO SEND EMAIL

1. 2x a week

2. Once a week

3. Once a month



BEST TIME TO SEND 
EMAIL

1. Tuesday at 10 a.m.

2. Thursday at 8 p.m.

3. Wednesday at 2 p.m.

4. Tuesday at 6 a.m.

5. Thursday at 10 a.m.

6. Wednesday at 8 p.m.

7. Tuesday at 2 p.m.

8. Thursday at 6 a.m.

9. Wednesday at 10 a.m.

10. Tuesday at 8 p.m.

#Source from Coschedule



DON’T SPAM



Thank You

© 2020 Exabytes. All rights reserved


